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TOKYO (AP) — Starting next -
month, Oregon is expected to
become a familiar sight to an
estimated 20 million Japanese.

That’s when a 13-part soap op-
era titled “From Oregon With
Love” will begin appearing on
Japanese television.

The series was filmed in Ore-
gon, an overseas rarity for Jap-
anese TV. The producer was

lured to the state by a Portland

travel agent of Japanese de-
scent.
The senes tells the story of a

Japanese boy orphaned by an .

auto accident who goes to live in
Bend, Ore., with an aunt and
uncle, endurmg the pain of cul-
tural depression.

It’s also the story of Oregon s
ambitious new effort to lure
eapanes\. tour.sts Lo the state. A

plannedito begin in Japan in

tandem with the TV, series. = “/

The' largest chain of travel’
agencies in Tokye, in conjunc-

. picting scenes from the TV dra-
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ma and the Bend'area. United
provxdes the only direct service
-between Portland and Tokyo. -
The seven-day tour, the first-
ever solo Oregon package, costs
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about 31,300 ard mcludes st0ps
at Kah-Nee-Ta and Sunriver re-
sorts in the Bend area. The bro-

. chure advernses golf, tennis
- and swrmmmgfon ‘the trip and

promises female travelers they
will never be far from a beauty
salon.--. » .- HEag ;

.The brochu:e is prmted in-
Japanese except for a message -
from Gov. VYic Atiyeh, welcom-

.ing tourists fromJapan.” - - -

-(Oregon has not-been on the

. beaten track for Japanese tour-

A
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lsts ; 8% 'w
“The Japanese always want

'to go somewhereinew, but they

major promotional campaign is. 3
. years of intensive effort for Ore-

__tion with United Airlines, has -
. produced a travel brochure de-

always want to be’assured that
two million Japanese have been
there before them;”” said Fritz.

~ Schmitz, Tokyo: regional’ direc-

tor of the United: States Trave] -
and Tourism Administration. '
‘It will takerthree to five

gon to break into:the-Japanese
market,”. he sald
ful process.” (i

: State. tounsm,qoffxcxals rehsh
the: ‘potential:Z@Last ®year,

Schmitz said, nearly:1.3 million
“Japanese. tounsts visited the’
+ United States, s endmg at least
' $1,000 apiece w Lle there.' Cali-

fornia and Haw aii’ have been®
the most populagdestinations.
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“It’s a pam-

e?i in @mg@m

SchrmL. said there are indica-
tions that the Japanese prefer-
ence for group tours may be

; changing.: Younger people are-

the fastest-growing segment of

“the tourist market and many of

them seek the unusual or the
rugged sald Schm1tz s
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